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Moment Of Impact
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EXECUTION What we actually did (no fluff).

The Eye Candy

The Big Picture.

Here’s who we were talking to



MOMENT OF
IMPACT 

To design a heartfelt, modern brand identity for a faith-based podcast that invites

listeners into a deeper relationship with God through personal testimony, biblical

wisdom, and messages of redemption—without relying on traditional Christian lingo.

OBJECTIVE



TARGET AUDIECE

Faith-seeking women, primarily ages 25–55, who desire an authentic spiritual journey rooted

in personal storytelling and real-life transformation. Many are re-engaging with their faith or

exploring God outside of institutional church spaces.
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Seeking inner peace
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Moment Of Impact



EXECUTION
Created the full visual identity, including logo design, podcast cover art, and

brand color palette.

Set up the podcast for distribution across major platforms (Apple, Spotify, etc.).

Supported the launch of the first four episodes, coaching the host on

consistency and formatting.

Provided guidance on episode monetization and audience engagement

strategies.

Ensured brand visuals reflected warmth, modern faith, and community-focused

values.

Moment Of Impact



VISUAL ASSETS
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RESULTS
Successfully launched with a cohesive visual presence

across all platforms

Alignment with Bold, Authentic Branding & Community

Empowerment

This brand identity served as a vessel to amplify

Tarsha’s mission: bringing heaven to earth through

storytelling that transforms. By removing the barrier of

overly traditional language and focusing on impact over

institution, the brand empowers listeners to reconnect

with their faith in a genuine and approachable way. The

branding allows the message of hope, encouragement,

and redemption to shine clearly building a platform for

lasting spiritual community.

Moment Of Impact
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She Is Experience 

What we brought to the table

The numbers are in.

How we made it happen

POSHQCONSULT@GMAIL.COM

EXECUTION

Not for everyone — on purpose.



THE SHE IS
EXPERIENCE

OBJECTIVE

To develop a strategic and emotionally resonant social media marketing plan for a

transformative BIPOC women’s event centered on identity, empowerment, and sisterhood. The

goal was to increase awareness, drive ticket sales, and establish a strong foundation for ongoing

brand presence, all while maintaining alignment with the event’s foundation in faith



TARGET AUDIECE

Women of all ages, particularly between 18–55, who are seeking authentic connection, healing, and purpose through curated

experiences. This includes professionals, creatives, entrepreneurs, and faith-forward women ready to invest in themselves and

their personal growth through community. They are not just looking for a moment of escape, but a movement of transformation.
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She Is Experience



EXECUTION
She Is Experience

Developed a full social media strategy, aligning tone, timing, and brand essence with the

heart of the She Is Experience.

Created a content calendar to guide promotion across platforms (Instagram, TikTok), timed

to build momentum from initial interest to Flash Sales sales.

Wrote intentional and emotionally engaging copy centered on themes of worth, awakening,

and womanhood.

Collaborated with a content creator to produce organic, community-driven content that

prioritized connection over promotion, helping to cultivate a welcoming and authentic

online presence.

Grow the previously unengaged Instagram page with under 1,000 followers, transforming it

into a page with consistent engagement and growth



DELIVERABLES



Achieved a 33.3% increase in Instagram followers from February to May, growing the account

with 336 new organic followers through strategy and intentional engagement alone.

0 paid ads were used; all traction was driven through strategic content planning, authentic

messaging, and organic engagement tactics.

Supported a successful event rollout with aligned messaging and steady audience interaction.

Strengthened the brand voice of She Is Experience, making it distinct, magnetic, and

emotionally connected.

Elevated the perceived value of the event by ensuring marketing spoke directly to the heart,

identity, and transformation journey of each attendee.

Created cohesive communication across platforms, building brand trust and anticipation from

launch through event day.

RESULTS



WEBSITES 
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http://beyondthecajunriver.com/


Pretty BrunchPretty Brunch  

TAILOR-MADE DESIGN 

A UNIQUE SITE CRAFTED TO FIT YOUR BRAND PERFECTLY



W W W . 1 L O Y A L S T A F F I N G . C O M

JOB

OPPORTUNITY

ALERTS

ONLINE APPLICATION

FAQSQUOTE REQUEST 


