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IVIOVIENT OF
IMPAGT

OBJECTIVE

To design a heartfelt, modern brand identity for a faith-based podcast that invites
listeners into a deeper relationship with God through personal testimony, biblical
wisdom, and messages of redemption—without relying on traditional Christian lingo.



Moment Of Impact

TARGET AUDIEGE

Ages 25-34

AUDIENCE INSIGHTS

Faith beyond the church

Ages 35-44

Love personal stories Engaged in spiritual convo

Ages 45-55

Seeking inner peace
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Faith-seeking women, primarily ages 25-55, who desire an authentic spiritual journey rooted
In personal storytelling and real-life transformation. Many are re-engaging with their faith or
exploring God outside of institutional church spaces.



Moment Of Impact

ENEGUTION

e Created the full visual identity, including logo design, podcast cover art, and

brand color palette.

e Set up the podcast for distribution across major platforms (Apple, Spotify, etc.).

e Supported the launch of the first four episodes, coaching the host on
consistency and formatting.

e Provided guidance on episode monetization and audience engagement
strategies.

e Ensured brand visuals reflected warmth, modern faith, and community-focused
values.
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RESULID

Successfully launched with a cohesive visual presence
across all platforms

Alignment with Bold, Authentic Branding & Community
Empowerment

This brand identity served as a vessel to amplify
Tarsha's mission: bringing heaven to earth through
storytelling that transforms. By removing the barrier of
overly traditional language and focusing on impact over
institution, the brand empowers listeners to reconnect
with their faith in a genuine and approachable way. The
branding allows the message of hope, encouragement,
and redemption to shine clearly building a platform for
lasting spiritual community.

Podcast

Moment of Impact

Tarsha Jenkins

Follow

About

Tarsha aims to bring heaven to earth
Through this podcast, she seeksto g

with God, offering hope and encourz

conversations about her heartfelt int
action. Through the wisdom of the Bi
redemption.Tune in to "Moment of In
strengthened, one episode at a time

Moment Of Impact

Moment of Impact

4¥7(1) + Culture Self-help Society

All Episodes

See Something, Say Something: Guiding Our Youth
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THE SHE IS
ENPERIENGE

OBJECTIVE

To develop a strategic and emotionally resonant social media marketing plan for a

XPERIENCY®
W here ( )t_u‘_,.\--’illagesﬂim@ " |

transformative BIPOC women's event centered on identity, empowerment, and sisternood. The
goal was to increase awareness, drive ticket sales, and establish a strong foundation for ongoing
brand presence, all while maintaining alignment with the event’'s foundation in faith



She Is Experience

TARGET AUDIEGE

AUDIENCE INSIGHTS
Ages 18-34
Creatives /Conten...
Entrepreneurs Professional..
Ages 35-44
Engaged in spiritual convo Women Seeking Community
Ages 45-55
0 10 20 30 40

Women of all ages, particularly between 18-55, who are seeking authentic connection, healing, and purpose through curated
experiences. This includes professionals, creatives, entrepreneurs, and faith-forward women ready to invest in themselves and
their personal growth through community. They are not just looking for a moment of escape, but a movement of transformation.



She Is Experience

ENEGUTION

e Developed a full social media strategy, aligning tone, timing, and brand essence with the
heart of the She Is Experience.

e Created a content calendar to guide promotion across platforms (Instagram, TikTok), timed
to build momentum from initial interest to Flash Sales sales.

e \Wrote intentional and emotionally engaging copy centered on themes of worth, awakening,
and womanhood.

e Collaborated with a content creator to produce organic, community-driven content that
prioritized connection over promotion, helping to cultivate a welcoming and authentic
online presence.

e Grow the previously unengaged Instagram page with under 1,000 followers, transforming it
Into a page with consistent engagement and growth



DELIVERABLES
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RESULTS

e Achieved a 33.3% increase in Instagram followers from February to May, growing the account
with 336 new organic followers through strategy and intentional engagement alone.

e O paid ads were used,; all traction was driven through strategic content planning, authentic
messaging, and organic engagement tactics.

e Supported a successful event rollout with aligned messaging and steady audience interaction.

e Strengthened the brand voice of She Is Experience, making it distinct, magnetic, and
emotionally connected.

e Elevated the perceived value of the event by ensuring marketing spoke directly to the heart,
identity, and transformation journey of each attendee.

e Created cohesive communication across platforms, building brand trust and anticipation from
launch through event day.
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4 HA\ILIR BOOKING SITE

cash, debit or credit card reschedule your fees, it is advisable to period, an additional

‘ uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu . KINDLY REVIEW THE POLICIES . SHOULD YOU HAVE ANY INGUIRIES, PLEASE DO NOT HESITATE TO CONTACT ME.
We accept payments in You may cancel or To avoid additional After a 15-minute grace
appointment up to 24 make boekings at least fee will be incurred.
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Hair should be a minimum of ear length. |
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Ensure hair is thoroughly dried before your appeintment.
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Corporate Catering

From Intimate Gatherings to
Grand Galas, Taste the South.
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Crafting Culinary Memories,
Right in Your Own Kitchen.
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http://beyondthecajunriver.com/

Enjoy vibrant flavors, fresh
ingredients, and special seasonal
delights that will brighten up your
brunch experience.

<

Meet Chef Grace

Chef Grace is the creative force behind Pretty Brunch, where

£ A
-

stunning presentation meets indulgent flavers, Trained in classic .

Franch techniques with o modam twist, she believes brunch is mora T

than a meal—it's an experience. Her dishes, from delicate floral

kos 1o d dont pastries, are designed to delight bath the

eyes and the palate.
With @ passion for fresh, vibrant ingredients, Groce has transformed
Pratty Brunch into a go-to destination for elevated brunch culture.
Whether perfecting her signature lavender haney French toast or
curating the parfeet tablescape, her mission is to make every bite a

beautiful memory.

S50% OFF
MIMOSA FLIGHTS

Enjoy vibrant flavors, fresh
ingredients, and special seasonal
delights that will brighten up your
brunch experience.

Enjoy vibrant flavors, fresh
ingredients, and special seasonal
delights that will brighten up your
brunch experience.

Meet Chef Grace

TAILOR-MADE DESIGN
A UNIQUE SITE CRAFTED TO FIT YOUR BRAND PERFECTLY
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Talent Space
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TALENT COMBUNITY

FIND YOUR NEXT
OPPORTUNITY

Join Qur Talent Community
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OUR TALENT
SERVICES

LiI¥Ak ETAFFING

ONLINE APPLICATION

WWW.ILOYALSTAFFING.COM



